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From Page #5 to Page #1 — How Sarah
Mitchell Became a Top Ranking
Realtor in Toronto.

Learn how we helped Sarah Mitchell
Increase organic traffic by 210% and tripled
her inbound leads in just 6 months
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g The Challenges

Low Search Rankings

Sarah Mitchell's website
was buried on Page 5 of
Google, making it nearly
iImpossible for potential
clients to find her
organically.

Inconsistent Lead Flow

With low organic traffic,
Sarah relied mostly on
referrals, leading to
unpredictable lead
generation and revenue
fluctuations.

High Ad Spend, Low ROI

Despite spending
thousands on paid ads, she
struggled to see consistent
returns, making her
marketing efforts costly
and unsustainable.
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The Solutions

SEO-Optimized Website & Content Strategy Local SEO & Google My Business Optimization
We revamped Sarah Mitchell's website with SEO- We optimized her Google My Business profile, built
focused content, optimized for high-intent real estate local citations, and implemented hyper-local SEO
keywords to boost her Google rankings. strategies to attract buyers in her target
neighborhoods.

Data-Driven PPC Campaigns

We restructured her Google Ads & Facebook Ads,
focusing on high-converting keywords & audience
targeting, reducing cost per lead by 47% while increasing
conversion rates.



Turning challenges into
real results.

8900 visitors in 6 months.
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In their own words — Sarah
Mitchell’s success story

Before working with Crestmark Studio, | wasn’t getting much
from my website. Most of my clients came from referrals, and
| didn’t think SEO would make a big difference.

But within a few months, | started noticing more inquiries
coming from Google, and my site was ranking for key search
terms in my areaq.

Month four especially saw a surge in my traffic and | was
getting a steady flow of leads without relying so much on
ads. Now, organic search is a key part of my marketing, and
I'm seeing consistent results.
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Would you like to see such
results for your business?

Email Call us Visit the Website

aida@crestmarkstudio.com +91-825-244-5592 www.crestmarkstudio.com



